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2. YOU DON'T HAVE A PLAN

It's been said that, “If you fail to plan, you plan to fail.”

As with any endeavor you hope to succeed at, it's
crucial to invest the time and resources into coming
up with a solid plan before you begin. If you're just
winging it, then you aren't likely to get very significant
results.

Take your clearly defined goals, and put together a
plan for how you can achieve them, and when you
want to achieve them by.

4. NOT USING THE RIGHT CHANNELS

Do you know where your audience is online, and
how they prefer to view content? If not, it's possible
that you aren’t reaching them in the right places.

If your audience prefers videos to blogs, and you're
writing lengthy posts on a regular basis, you may not
be getting their attention. Get to know your target
audience, and bring the information to them
wherever they are.

6. YOU LACK INBOUND MARKETING

If you aren’t doing any inbound marketing, it's time to jump on the bus. Consumers
today don't want advertising shoved in their faces. They want to decide when and where
they learn about the products and services you have to offer.

It has been said that content marketing — specifically blogging — is three times more
effective than traditional marketing at generating leads.

8. YOU THINK YOU CAN DO IT ON YOUR OWN

Of course you can do anything you put your mind to.
If you want to take on the necessary time, work and
money it will cost you to do all of your marketing by
yourself, then we applaud you. But don't you have
other things to do, like running your business?

Unless you are a highly skilled graphic designer, web
developer, professional content writer and branding
strategist, you may want to hire someone else to
make sure it's done right.
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